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E D I T O R I A L  C A L E N D A R  2 0 1 7

Issue Edit Topics

NO. 1
January 2
Ad close 12/16/2016

PRE-SURFACES 
Executive Outlook 2017
LVT’s Varied Formats
What’s Driving Hardwood’s Growth?
Carpet — Selling More than Price

SHOW DISTRIBUTION: Carpet One / Flooring America Winter Convention

NO. 2
January 16
Ad close 12/28

SURFACES 

SHOW DISTRIBUTION: Surfaces; World Market Center

NO. 3
February 6
Ad close 1/25

POST-SURFACES 
The Credit Report 
Trims & Moldings Complete the Job 
HD Printing Redefines Tile  
Leading Trends in Laminate 
LVT for Performance 
Business Builder — The Remodeling Report

SHOW DISTRIBUTION: Abbey Carpet Convention; Floors to Go

NO. 4
February 20
Ad close 2/8

THE WPC GUIDE

SHOW DISTRIBUTION: FCICA Convention; Fuse Annual Conference

NO. 5 March 6
Ad close 2/22

THE CAUSE MARKETING ISSUE
Dealers’ Choice Winners
Multi–Family Report — Carpet, LVT and Engineered Wood
Software Roundup
Fiberglass on the Rise

NO. 6
March 20
Ad close 3/8

COVERINGS
Tile State of the Industry Report
The ABC’s of Stone
New Tile Formats — Thinner, Stronger
Finishing the Job — Grouts, Adhesives & More
Carpet’s Performance Story

SHOW DISTRIBUTION: NFA; Coverings 2017

NO. 7
April 10
Ad close 3/29

NWFA
Hardwood State of the Industry Report
Hardwood Goes Long & Wide
Finishes Give Hardwood Unique Looks
Ceramic Tile Trends from Coverings

SHOW DISTRIBUTION: NWFA 2017

NO. 8
April 24
Ad close 4/13

GREENSTEP ENTRIES 
Naturally Cork & Bamboo 
Driving Flooring up the Wall — Laminate, LVT, Tile and Wood 	
Carpet Fiber Systems
Sheet Vinyl Report 
Green Installation

SHOW DISTRIBUTION: Starnet Spring 

NO. 9
May 8
Ad close 4/26

TOP 50 RETAILERS
Software Programs for Success 
Carpet — Safe, Sound & Soft 
Laminate Success at Specialty 
Enhanced Margins with Underlayments
Style & Design — Total Home Trends

SHOW DISTRIBUTION: CARE

NO. 10 May 22
Ad close 5/10

THE 65TH ANNIVERSARY ISSUE

NO. 11
June 5
Ad close 5/24

NEOCON: THE COMMERCIAL ISSUE
Carpet Tile Trends
LVT — From Residential to Commercial
Rubber Flooring Focus
Sustainability Report

SHOW DISTRIBUTION: NeoCon World Trade Fair

V O L .  6 6



E D I T O R I A L  C A L E N D A R  2 0 1 7

Issue Edit Topics

NO. 12 June 19
Ad close 6/7

RECO MARKET INTELLIGENCE REPORT
Residential DIY — Products that Sell
Selling More than Tile — Grouts & Beyond
Sheet Vinyl Report
Selling the Benefits of Engineered and Solid Hardwood

NO. 13
July 3
Ad close 6/21

THE CONSUMER ISSUE
• Speaking the Consumer’s Language
• Selling Today’s Consumer
Hardwood Style Trends
High–End LVT Inspires
Laminate Success at the High–End
Business Builder: State of the Nation’s Housing Report

SHOW DISTRIBUTION: World Market Center

NO. 14
July 24
Ad close 7/12

STATISTICAL REPORT

SHOW DISTRIBUTION: World Market Center

NO. 15 August 7
Ad close 7/26

MADE IN AMERICA
The Credit Report

NO. 16 August 21
Ad close 8/9

THE TECHNOLOGY ISSUE
How to Sell WPC
LVT Installation Options
Performance Underlayments
Laminate’s Locking Systems
Software Programs for Success
Adhesive Technology

NO. 17
September 4
Ad close 8/23

THE WORLD MARKETPLACE
Style & Design — A Global View
Dealers’ Choice Winners	
Canadian Hardwood Market Dynamics

SHOW DISTRIBUTION: NFA

NO. 18 September 18
Ad close 9/6

REBIRTH OF THE FLOORING BELT
• Tennessee Boom
• Dalton Revisited
New Tile Visuals Drive Growth
Hardwood Species That Sell

NO. 19
October 2
Ad close 9/20

GREENSTEP WINNERS
LVT Selling Guide
New Looks in Carpet
Selling Cork & Bamboo
The ABC’s of Stone
Style & Design — Color Watch

SHOW DISTRIBUTION: FCICA—Mid Year Meeting

NO. 20
October 23
Ad close 10/11

TOP 25 DISTRIBUTORS
Sheet Vinyl’s Value Proposition
Laminate’s Performance Story
Add Margins with Trims & Moldings

SHOW DISTRIBUTION: NAFCD & NBMDA

NO. 21
November 6
Ad close 10/25

THE MAIN STREET ISSUE
LVT’s New Visuals
Laminate’s New Textures
Hardwood’s Performance Story
The Credit Report

SHOW DISTRIBUTION: Greenbuild 2017

NO. 22 November 20
Ad close 11/8

Selling Pet–Friendly Products
Carpet Underlayment
HD Redefines Laminate Looks
What’s New in Sheet Vinyl
Carpet Backing Systems Explained

NO. 23 December 4
Ad close 11/22

ACHIEVEMENTS & ACCOMPLISHMENTS

NO. 24 December 18
Ad close 12/6

STATE OF THE INDUSTRY REPORT 2017

V O L .  6 6



E D I T O R I A L  R E C A P

SPECIAL ISSUES
Pre-Surfaces Issue.....................................................................Jan. 2

Executive Outlook 2017............................................................Jan. 2

Surfaces Issue............................................................................ Jan. 16

Post-Surfaces I Issue................................................................. Feb. 6

Cause Marketing (for sponsors)..........................................Mar. 6

Dealers’ Choice Winners..........................................................Mar. 6

Coverings Issue (Apr. 4 - Apr. 7)........................................Mar. 20

NWFA Issue (Apr. 11 - Apr. 14)..................................................Apr. 10

GreenStep Environmental Awards Issue....................................Apr. 24

Top 50 Retailers Issue..............................................................May 8

FCW 65th Anniversary Issue................................................May 22

ReCo Market Intelligence Report.....................................June 19

NeoCon/Commercial Issue (June 12 - 14).............................June 5

Statistical Report......................................................................July 24

Made in America..........................................................................Aug. 7

Technology Issue......................................................................Aug. 21

World Marketplace Issue.......................................................Sept. 4

GreenStep Winners.....................................................................Oct. 2

Top 25 Distributor Listing.....................................................Oct. 23

Main Street — Selling Non-Specified Commercial.......Nov. 6

Achievements & Accomplishments...................................Dec. 4

State of the Industry Report 2017....................................Dec. 18

CARPET
Carpet — Selling More than Price........................................Jan. 2

Multi-Family Report — Carpet, LVT, Eng. Wood..............Mar. 6

Carpet’s Performance Story..............................................Mar. 20

Carpet Fiber Systems.............................................................Apr. 24

Carpet – Safe, Sound & Soft...................................................May 8

NeoCon: The Commercial Issue (June 12-14)...............June 5

Residential DIY – Products that Sell................................June 19

Carpet Tile Trends......................................................................July 5

Statistical Report......................................................................July 24

Made in America..........................................................................Aug. 7

The Technology Issue.............................................................Aug. 21  

World Marketplace Issue.......................................................Sept. 4

Rebirth of the Flooring Belt:  

Tennessee Boom / Dalton Revisited............................ ..Sept. 18

New Looks in Carpet...................................................................Oct. 2

The Main Street Issue...............................................................Nov. 6

Selling Pet-Friendly Products............................................Nov. 20

Carpet Underlayment............................................................Nov. 20

Carpet Backing Systems Explained................................Nov. 20

State of the Industry Report 2017....................................Dec. 18

RESILIENT & LVT
LVT’s Varied Formats................................................................Jan. 2

LVT for Performance................................................................. Feb. 6

The WPC Guide............................................................................Feb. 20

Multi-Family Report – Carpet, LVT, Eng. Wood..............Mar. 6

Fiberglass on the Rise..............................................................Mar. 6

Driving Flooring up the Wall –  

Laminate, LVT, Tile and Wood..............................................Apr. 24

Sheet Vinyl Report..............................................Apr. 24 & June 19

NeoCon: The Commercial Issue (June 12 - 14).............June 5
 

LVT – From Residential to Commercial...........................June 5

RESILIENT & LVT (continued)

Rubber Bounces Back.............................................................June 5 

Residential DIY – Products that Sell................................June 19

High-End LVT Inspires...............................................................July 3

Statistical Report........................................................................July 24

Made in America..........................................................................Aug. 7

The Technology Issue.............................................................Aug. 21 

How to Sell WPC.........................................................................Aug. 21

LVT Installation Options.........................................................Aug. 21

World Marketplace Issue.......................................................Sept. 4

Rebirth of the Flooring Belt:  

Tennessee Boom / Dalton Revisited...............................Sept. 18

LVT Selling Guide..........................................................................Oct. 2

Sheet Vinyl’s Value Proposition.........................................Oct. 23

The Main Street Issue...............................................................Nov. 6

LVT’s New Visuals........................................................................Nov. 6

Selling Pet-Friendly Products............................................Nov. 20

What’s New in Sheet Vinyl....................................................Nov. 20

State of the Industry Report 2017....................................Dec. 18

HARDWOOD
Selling the Benefits of  

Engineered and Solid Hardwood.........................................Jan. 2

Multi-Family Report – Carpet, LVT, Eng. Wood..............Mar. 6

NWFA Issue (Apr. 11- Apr. 14)...................................................Apr. 10

Hardwood State of the Industry Report.........................Apr. 10

Hardwood Goes Long & Wide...............................................Apr. 10

Finishes give Hardwood Unique Looks...........................Apr. 10

Naturally Cork & Bamboo......................................................Apr. 24

Driving Flooring up the Wall –  

Laminate, LVT, Tile and Wood..............................................Apr. 24

NeoCon: The Commercial Issue (June 12-14)...............June 5

What’s Driving Hardwood’s Growth?..............................June 19

Hardwood Style Trends............................................................July 3

Statistical Report......................................................................July 24

Made in America..........................................................................Aug. 7

The Technology Issue.............................................................Aug. 21

World Marketplace Issue.......................................................Sept. 4

Canadian Hardwood Market Dynamics..........................Sept. 4

Rebirth of the Flooring Belt:  

Tennessee Boom / Dalton Revisited...............................Sept. 18

Hardwood Species that Sell................................................Sept. 18

Selling Cork & Bamboo..............................................................Oct. 2

The Main Street Issue...............................................................Nov. 6

Hardwood’s Performance Story..........................................Nov. 6

Selling Pet-Friendly Products............................................Nov. 20

State of the Industry Report 2017......................................Dec. 4

LAMINATE
Leading Trends in Laminate.................................................. Feb. 6

Driving Flooring up the Wall –  

Laminate, LVT, Tile and Wood..............................................Apr. 24

Laminate Success at Specialty............................................May 8

NeoCon: The Commercial Issue (June 12 - 14).............June 5

Residential DIY – Products that Sell................................June 19

Laminate Success at High-End.............................................July 3

Statistical Report......................................................................July 24

Made in America..........................................................................Aug. 7

The Technology Issue.............................................................Aug. 21 

Laminate’s Locking Systems...............................................Aug. 21

World Marketplace Issue.......................................................Sept. 4

Rebirth of the Flooring Belt:  

Tennessee Boom / Dalton Revisited...............................Sept. 18

Laminate’s Performance Story..........................................Oct. 23

Laminate — Overseas Innovation..................................... Oct. 23

Laminate’s Performance Story..........................................Oct. 23

The Main Street Issue...............................................................Nov. 6

Laminate’s New Textures........................................................Nov. 6

Selling Pet-Friendly Products............................................Nov. 20

State of the Industry Report 2017....................................Dec. 18

CERAMIC TILE
HD Printing Redefines Tile...................................................... Feb. 6

Coverings Issue (Apr. 4 - Apr. 7)........................................Mar. 20

Ceramic Tile State of the Industry Report..................Mar. 20

The ABC’s of Stone..................................................................Mar. 20

New Tile Formats – Thinner, Stronger............................Mar. 20

Ceramic Tile Trends from Coverings................................Apr. 10

Driving Flooring up the Wall –  

Laminate, LVT, Tile and Wood..............................................Apr. 24

NeoCon: The Commercial Issue.........................................June 5

Selling More than Tile – Grouts & Beyond....................June 19

Statistical Report......................................................................July 24

Made in America..........................................................................Aug. 7

The Technology Issue.............................................................Aug. 21

World Marketplace Issue.......................................................Sept. 4

Rebirth of the Flooring Belt:  

Tennessee Boom / Dalton Revisited...............................Sept. 18

New Tile Visuals Drive Growth...........................................Sept. 18

The ABC’s of Stone......................................................................Oct. 2

The Main Street Issue...............................................................Nov. 6

Selling Pet-Friendly Products............................................Nov. 20

HD Redefines Laminate Looks...........................................Nov. 20

State of the Industry Report 2017....................................Dec. 18

SOFTWARE, TRIMS  
& MOLDINGS
Trims & Moldings Complete the Job.................................. Feb. 6

Software Roundup.....................................................................Mar. 6

Software Programs for Success........................................................May 8

Software Programs for Success........................................Aug. 21

Add Margins with Trims & Moldings.................................Oct. 23

CREDIT
Credit Report................................................................................ Feb. 6

Credit Report................................................................................Nov. 6

ADHESIVES/GROUTS
Finishing the Job – Grouts, Adhesives & More...........Mar. 20

Green Installation......................................................................Apr. 24

Adhesive Technology..................................................... Aug. 21

UNDERLAYMENTS
Enhanced Margins with Underlayments.........................May 8

Performance Underlayments.............................................Aug. 21

Carpet Cushion — Stepping on to Step-Up....................Sept. 26



P R I N T

INSERTS
All inserts must be approved. 
2 sided postcard
(Maximum size 4 x 6)	 $8,000
2 pages* 	 $9,000
4 pages*	 $11,500
8 pages*	 $16,000
12 pages*	 $18,500
16 pages*	 $20,000

*Maximum insert size is 8.5” wide x 11” tall. 
Some heavier paper stock are subject to additional charge.

COLOR RATES
Pantone	 $1,082
Two-color	 $860

BULK RATES:    $225 per column inch

Ad Sizes Width Height

Full page bleed* 9.75 12.25

Junior page 6.125 7.625

1/2 horizontal 8.25 5

1/2 vertical 4 10.25

3/8 horizontal 6.125 5

3/8 vertical 4 7.625

1/4 island 4 5

1/4 Horizontal 8.25 2.5

1/4 Vertical 1.875 10.25

RATES

Frequency discounts 1x

Full page $11,650 

9/16 jr. page $7,300

1/2 page (vertical or horizontal) $6,400

3/8 page (vertical or horizontal) $4,450

1/4 page (vertical, horizontal or island) $3,150

FORMAT: Saddle-stiched, 
tabloid lightweight semi- 
glossed stock printed on a 
four-color offset web press.

TRIM SIZE:  9.5” X 12”

DIGITAL FILE 
REQUIREMENTS: All files 
must be saved in one of these 
formats: .EPS, .TIFF, .JPEG, or 
.PDF. Final resolution should 
be 300 DPI. We ask that you 
supply a SWOP-calibrated 
proof on four-color ads. FCW 
will not be held liable for color 
mistakes if a SWOP-calibrated 
proof is not supplied. Your 
office printer printouts are 
not acceptable for color 
match, but we do ask that 
you send us a printout of 
your ad, four-color and black 
and white, so we may have 
something to proof against. 

SPECIFICATIONS

How to get your materials to us:

Mail:	 FCW Editorial and Sales HQ 	
	 300 W. 57th St., 37th Floor
	 New York, NY 10019
Email:	 fcwservices@hearst.com

Tabloid page specifications
	 WIDTH	 HEIGHT
1 column	 1.875	 10.25
2 column	 4		  10.25
3 column	 6.125	 10.25
4 column	 8.25	 10.25

9/16 Island 

9.5

12

6.125

 7.625

9.5

12

1/2 Horizontal

8.25

5

 10.25

4

1/2 Vertical

9.5

12
6.125

 5

9.5

12

9.5

12

3/8 Vertical 

 7.625

4

3/8 Horizontal

1/4 Island

4

5

9.5

12

1/4 Horizontal 1/4 Vertical

9.5

12

 2.5
8.25

9.5

12

1.875

 10.25

* Please make sure you keep all live matter in 
1/4 of an inch from trim (trim is 9.5X12).



DIGITAL FILE REQUIREMENTS: All files must be 
saved in one of these formats: .EPS, .TIFF, .JPEG, 
or .PDF. Final resolution should be 300 DPI. We 
ask that you supply a SWOP-calibrated proof on 
four-color ads. FCW will not be held liable for 
color mistakes if a SWOP-calibrated proof is not 
supplied. Your office printer printouts are not 
acceptable for color match, but we do ask that 
you send us a printout of your ad, four-color and 
black and white, so we may have something to 
proof against. 

Size Monthly size (in pixels) Maximum 
file weight

Splash page $2,575 300 wide x 600 tall 100k

Leaderboard $1,550 728 wide x 90 tall 100k

Medium Rectangle $1,050 300 wide x 250 tall 100k

IT’S TIME YOU TAKE YOUR BRAND ONLINE WITH  
FLOORCOVERINGWEEKLY.COM. WITH MORE THAN 45,000 PAGE VIEWS 

PER MONTH YOU WILL ENGAGE WITH OUR READERS EVERYDAY.

W E B S I T E

FloorCoveringWeekly.com

Send your materials to: 

 fcwservices@hearst.com

WEBSITE ADS



D I G I T A L

Delivery Dates

1/2/2017

1/16/2017

2/6/2017

2/20/2017

3/6/2017

3/20/2017

4/10/2017

4/24/2017

5/8/2017

5/22/2017

6/5/2017

6/19/2017

7/3/2017

7/24/2017

8/7/2017

8/21/2017

9/4/2017

9/18/2017

10/2/2017

10/23/2017

11/6/2017

11/20/2017

12/4/2017

12/18/2017

Maximize your brand 
awareness with a digital 
sponsorship. 

Your ad will be displayed 
in our digital newsletter 
sent to more than 13,000 
email addresses and along 
side the digital publication 
online. 

- One sponsor per digital 
publication 
- Multiple sponsorships per 
digital newsletter 

DIGITAL PUBLICATION

DIGITAL EMAIL DELIVERY

Stats for digital editions  
August 8, 2016 
Total Issue Visits 2,206

Total page views 25,061

Unique page views 15,656

Stats for newsletter 
August 8, 2016
Delivered 12,108

Opens 4,789

Clicks 910

Available Sizes Per Issue size (in pixels) Max file weight

Medium Rectangle $500 300 wide x 250 tall 100k

Send your materials to: fcwservices@hearst.com

DIGITAL FILE REQUIREMENTS:
All files must be saved in a .GIF, .PNG, .JPG format. 
Animation files are accepted, but please note
that it may not play on all devices. Final file size 
should be no larger than 100KB. Please email files 
to fcwservices@hearst.com

MATERIAL DEADLINES:
Monday for the week of delivery.

Floor Covering Weekly
300 W 57th St, 37th floor, New York, NY 10019

SIGN-UP for free eNewsletters or a Floor Covering Weekly subscription: Subscribe
To opt-out of future editions of FCW Digital: Unsubscribe

Your December 5, 2016 Digital Edition is now available on floorcoveringweekly.com

December 5, 2016
2016 Industry Achievements & Accomplishments

begin on page 13.

On solid ground:
Despite competition, solid hardwood sells

Selling LVT: Communicating the differences

Amy Rush-Imber highlights the industry’s
standout moments

For these stories and more, read our digital edition here.



WEEKLY EMAIL NEWSLETTER
Our Web Update is delivered Saturday and is a weekly roundup of news topics that made our website. 

Available Size per issue size (in pixels) Max file weight

MEDIUM RECTANGLE $500 300 WIDE X 250 TALL 100K

DIGITAL FILE REQUIREMENTS:
All files must be saved in a .GIF, .PNG, .JPG format. 
Animation files are accepted, but please note
that it may not play on all devices. Final file size 
should be no larger than 100KB. Please email files 
to fcwservices@hearst.com

MATERIAL DEADLINES:
Monday for the week of delivery.
*NO DELIVERY FOR THE WEEK OF 12/23/2017

1/7/2017
1/14/2017
1/21/2017
1/28/2017
2/4/2017
2/11/2017
2/18/2017
2/25/2017
3/4/2017
3/11/2017
3/18/2017
3/25/2017
4/1/2017

4/8/2017
4/15/2017
4/22/2017
4/29/2017
5/6/2017
5/13/2017
5/20/2017
5/27/2017
6/3/2017
6/10/2017
6/17/2017
6/24/2017
7/1/2017

7/8/2017
7/15/2017
7/22/2017
7/29/2017
8/5/2017
8/12/2017
8/19/2017
8/26/2017
9/2/2017
9/9/2017
9/16/2017
9/23/2017
9/30/2017

10/7/2017
10/14/2017
10/21/2017
10/28/2017
11/4/2017
11/11/2017
11/18/2017
11/25/2017
12/2/2017
12/9/2017
12/16/2017
12/30/17

ISSUE DELIVERY DATES

Stats for weekly
Delivered 11,968

Opens 3,577

Clicks 360

Web Update
FCW  W E E K L Y

N E W S L E T T E R

December 3, 2016 • The week's featured headlines on FCW1.com

To opt-out of future editions of FCW's Weekly Update: Unsubscribe
SIGN-UP for free eNewsletters or a Floor Covering Weekly subscription: Subscribe

FCW Editorial and Sales Headquarters
300 W 57th St, 37th floor, New York, NY 10019

Subscriber Service phone: (866) 813-3752

Andrea Dobbins joins Floor Covering Industry Foundation as executive director
Friday, December 2, 2016
[Dalton] Scott Humphrey, chief executive officer, World Floor Covering
Association, announced today that Andrea Dobbins has joined the
group’s philanthropic arm, the Floor Covering Industry Foundation, as
executive director.

Bostik re-introduces Hydroment Vivid rapid curing, cement-based grout at KBIS
2017 and Surfaces 2017
Thursday, December 1, 2016
[Wauwatosa, Wis.] Bostik, Inc., one of the world’s largest manufacturers
of adhesives and sealants, announced the re-introduction of  Hydroment
Vivid, a rapid curing, premium grade, cement-based grout.

NAFCD members dominate FCW Top 25 Distributor list
Thursday, December 1, 2016
[Chicago] The North American Association of Floor Covering
Distributors (NAFCD) recently reported that 23 out of the 25
distributors featured on FCW's Top 25 Distributors list are NAFCD
members.

Obituary: Lillian Rothberg, Laticrete co-founder, 91
Thursday, December 1, 2016
[Bethany, Conn.] Laticrete co-founder and wife of the late Dr. Henry M.
Rothberg, Lillian Rosenstock Rothberg, passed away on Nov. 27. She was
91 years old.

Välinge names Halstead, Home Depot in lawsuit; I4F issues response
Wednesday, November 30, 2016
[Viken, Sweden] Välinge has filed an action for patent infringement in the
U.S. District Court for the District of Delaware against Halstead New
England Corporation, part of the Halstead International Group, which
includes Metroflor, and Home Depot Incorporated for the wrongful
importation, marketing and sales of luxury vinyl tile (LVT) and wood plastic composite
(WPC) flooring products marketed under the names Allure Ultra, Allure Isocore and
Trafficmaster, the Sweden-based company announced in a press release Nov. 29

Fishman Flooring Solutions names Bill Mabeus executive vice president
Tuesday, November 29, 2016
[Baltimore] Fishman Flooring Solutions announced it has named Bill
Mabeus to the newly-created position of executive vice president.

Mullican to be featured on new HGTV show
Tuesday, November 29, 2016
[Johnson City, Tenn.] Mullican Flooring announced it partnered with
Scott Brothers Entertainment as the exclusive hardwood flooring
provider for their newest HGTV show, “Brothers Take New Orleans.”

Mercier Wood Flooring announces Acknowledgment Awards winners
Tuesday, November 29, 2016
[Montmagny, Québec] Mercier Wood Flooring recently announced the
winners of the annual Mercier Acknowledgement Awards.

cadex to connect flooring companies and designers at DOMOTEX asia/Chinafloor
Monday, November 28, 2016
[Shanghai] cadex, the international event for connecting, learning and doing
business in the design and architecture industry, announced it will be held
for the second year—and for the first time as an integrated part of
DOMOTEX asia/CHINAFLOOR. 

 

SUBSCRIBE TO OUR DIGITAL NEWSLERTTER
to recieve our annual Achievements & Accomplishments

issue straight to your inbox!
 



MONTHLY EMAIL NEWSLETTER
FCW Prime is a monthly newsletter delivered to an audience of more than 13,000 email addresses.

DIGITAL FILE REQUIREMENTS:
All files must be saved in a .GIF, .PNG, .JPG format. 
Animation files are accepted, but please note
that it may not play on all devices. Final file size 
should be no larger than 100KB. Please email files 
to fcwservices@hearst.com

MATERIAL DEADLINES:
Monday for the week of delivery.

Available Size per issue size (in pixels) Max file weight

MEDIUM RECTANGLE $500 300 WIDE X 250 TALL 100K

12/29/2016
2/2/2017
3/2/2017
4/6/2017

5/4/2017
6/1/2017
6/29/2017
8/3/2017

8/31/2017
9/28/2017
11/2/2017
11/30/2017

ISSUE DELIVERY DATES

E X E C U T I V E  B R I E F I N G

primeFCW

Stats for prime
Delivered 11,810

Opens 3,308

Clicks 384

N E W S L E T T E R

Floor Covering Weekly Prime Vol. 11 Issue 10 | October 2016

The future of flooring distribution
The elephant in the room

(Second in a two part series)

By Jonathan Trivers

It is true that flooring distributors are faced with a myriad of suppliers for every category except for carpet.

There are new product categories, new products within existing product categories and new suppliers from

countries around the world, not just China, Italy and Spain.

Read More

Slowing sales reflect sluggish
housing market in Q3

[Highland Beach, Fla.] According to Catalina Research, U.S. manufacturer floor coverings sales are

slowing in the second half of 2016 after increasing at relatively strong rates in the first half. The slowdown

reflects weakening gains in builder purchases as housing starts level off.

Read More

Millennials aren’t the only reason for
falling homeownership rates

By Kermit Baker

This past summer, the U.S. Census Bureau reported that the national homeownership rate was 62.9

percent. While this percentage may sound fairly good, it’s the lowest we’ve seen in our country in 50

years, which is particularly surprising given that mortgage rates are near historic lows, making

homeownership extremely affordable by historical standards...

Read More

Floor Covering Weekly
300 W 57th St, 37th floor, New York, NY 10019

SIGN-UP for free eNewsletters or a Floor Covering Weekly subscription: Subscribe
To opt-out of future editions of FCW Prime: Unsubscribe



Available Size per issue size (in pixels) Max file weight

MEDIUM RECTANGLE $500 300 WIDE X 250 TALL 100K

1/12/2017
2/16/2017
3/17/2017
4/20/2017

5/18/2017
6/15/2017
7/20/2017
8/17/2017

9/14/2017
10/19/2017
11/16/2017
12/14/2017

ISSUE DELIVERY DATES

MONTHLY EMAIL NEWSLETTER
FCW Global is a monthly newsletter delivered to an audience of more than 13,000 email addresses.

DIGITAL FILE REQUIREMENTS:
All files must be saved in a .GIF, .PNG, .JPG format. 
Animation files are accepted, but please note
that it may not play on all devices. Final file size 
should be no larger than 100KB. Please email files 
to fcwservices@hearst.com

MATERIAL DEADLINES:
Monday for the week of delivery.

global

Stats for global
Delivered 11,863

Opens 3,468

Clicks 257

N E W S L E T T E R

Floor Covering Weekly Global Vol. 11 Issue 12 | December 2016

Good times ahead
Strong economy to fuel 2017 growth

[Chicago] Get ready for 14 years of strong economic growth. That's according to forecast

economist Alan Beaulieu who spoke here at the North American Association of Floor

Covering Distributors (NAFCD) conference earlier this month. In fact, he said, favorable

interest  rates  and consumer spending have established the U.S.  as  the world’s  largest

economy.

“The U.S.’s GDP currently stands at $16.4 trillion — we’re a $16.6 trillion economy,”

Beaulieu said, pointing to improving mining and manufacturing segmen...

Read More

Carpets and textiles to dominate
Domotex Asia/Chinafloor 2017

[Shanghai] Domotex Asia/Chinafloor announced carpets and textile floor coverings will

remain  the  heart  and  soul  of  the  show  in  2017.  There  will  be  five  exhibition  halls

dedicated to these core product categories, covering everything from handmade rugs to

fitted carpets, carpet tiles, machine-made carpets and mats to raw materials and the latest

production technologies. More than 400 manufacturers of carpets, rugs, fitted carpets and

production technology from China and around the world confirmed particip...

Read More

Americas
Boa-Franc named best employer

IIDEXCanada 2016 shares design experiences

modulyss opens U.S. division

Housing recovery continues

INSTALL partners with Helmets to Hardhats

Europe
Cersaie partners with BolognaFiere

Chinese wood flooring slows in Europe

Asia/South Pacific
Domotex Asia/Chinafloor online registration opens

Middle East
Iran to ship carpet directly to U.S.
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P R O D U C T  S P O T L I G H T  E M A I L 

An FCW branded product spotlight focuses total 
attention on your message and makes sure it’s 
delivered to your audience…the specialty flooring 
retailer.

A product spotlight features a link to your website. 
However, your message may include additional links 
to video or downloads, and will deploy on-demand 
based on schedule availability. 
Reporting includes standard email campaign 
metrics.

COST: $4,000

MATERIAL DUE  
Please provide product or news release, photo at 72 dpi—200 pixels min. Include full contact information, plus 
url and email address. Company’s physical mail address required for Can Spam Act compliance. No deviations 
accepted. Hard Close: one week prior to scheduled deployment.

Product  
Spotlight  
Email

Vivero™ Luxury Flooring with Diamond10™ Technology

Floor Covering Weekly
Product Spotlight

October 18, 2016

Floor Covering Weekly
300 W 57th St, 37th floor, New York, NY 10019

SIGN-UP for free eNewsletters or a Floor Covering Weekly subscription: Subscribe
To opt-out of future emails like this: Unsubscribe

Vivero™ Luxury Flooring with
Diamond10™ Technology

 Industry leading durability. Cutting
edge designs.

ONLY ARMSTRONG FLOORING offers patent-pending
Vivero™ luxury vinyl flooring with Diamond10™ technology.
The floor planks are 100 percent waterproof, are pet and family
friendly and are easy to clean. Vivero also offers two flexible
installation options, locking and glue-down methods. This is

beauty that will stand the test of time and traffic, and keep floors
looking newer longer.

For more product information visit the Vivero product page



S A M P L E  B O X

Mail samples to: 
Rob Angelides, CIP
Transportation Specialist
Geiger
70 Mt Hope Ave • Lewiston, Me 04240
207-755-2032
rangelides@geiger.com

Be the first to get your samples in the hands of the top retailers in the country with Sample 

Box. Along with a product review from the editor of FCW. 

Sample Box

DISTRIBUTION

Top 1,500 U.S. floor covering dealers by sales volume.

DELIVERY 

Mid March

DEADLINE  

January 27, 2017

SPECIFICATIONS 

Sample size not to exceed 8.5 X 10 

inches.

(Wood & Laminate = 5 x 8 inches)

ADDED VALUE

• Sponsorship ad in March issue with 

your logo announcing sample box in 

book & online.

Cost: $9,500 net



Supplement to:

F L O O R  C O V E R I N G  W E E K L Y
THE INDUSTRY’S BUSINESS NEWS & INFORMATION RESOURCE

Putting people & product together
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Product Source Guide 
Putting people and product together. The industries most reliable printed resource guide 

with up to date company information.

Color rates
Matched Pantone color....................$1,082

Inserts
All inserts must be approved. 
2-sided postcard 
(standard 4 x 6)................................$8,000
2 pages............................................... $9,000
4 pages............................................... $11,500
8 pages..............................................$16,000
12 pages.............................................$18,500
16 pages............................................$20,000 

Actual size

1.5

2.25

Actual size

2.25

0.75

RATES

Display

Full page $8,250 

2/3 page $6,450

1/2 page $5,000

1/3 page $4,000

1/6 page $2,850

1” strip $2,600

1/9 page $2,400

FORMAT: Saddle-stiched, 
tabloid lightweight semi 
glossed stock printed on a 
four-color offset web press.

TRIM SIZE:  7.75” X 10.875”

DIGITAL FILE 
REQUIREMENTS: All files 
must be saved in one of these 
formats: .EPS, .TIFF, .JPEG, or 
.PDF. Final resolution should 
be 300 DPI. We ask that you 
supply a SWOP-calibrated 
proof on four-color ads. FCW 
will not be held liable for color 
mistakes if a SWOP-calibrated 
proof is not supplied. Your 
office printer printouts are 
not acceptable for color 
match, but we do ask that 
you send us a printout of 
your ad, four-color and black 
and white, so we may have 
something to proof against. 

SPECIFICATIONS

How to get your materials to us:

Mail:	 FCW Editorial and Sales HQ 	
	 300 W. 57th St., 37th Floor
 
	 New York, NY 10019
Email:	 fcwservices@hearst.com

Tabloid page specifications
	 WIDTH	 HEIGHT
1 column	 2.25	 10.875
2 column	 4.75	 10.875
3 column	 7.25		 10.875

Logo & Traffic Stoppers

1–3 Traffic stoppers 
$500 each

4+ Traffic stoppers	
$425 each

1–3 Logo stoppers	
$325 each

4+ Logo stoppers	
$250 each

Traffic stoppers: Your logo and/or 
message appears in a 2.25” X 1.5” yellow 
background above your company’s name 
in the section of your choosing.

Logo stoppers: Your company logo 
will appear over a 2.25” X 0.75” yellow 
background above your company’s 
name in the section of your choosing.

Traffic stopper

Logo stopper

Ad Sizes Width Height

1 page, non-bleed 7.25 10

1 page, bleed* 8.5 11.125

2 page, non-bleed 15.75 10

2 page, bleed* 17 11.125

2⁄3 page 4.75 10

1⁄2 page horizontal 7.25 4.875

1⁄2 page island 4.75 7.375

1⁄3 page square 4.75 4.875

1⁄3 page vertical 2.25 10

1⁄6 page 2.25 4.875

1⁄9 page vertical 2.25 3.25

1” strip 7.25 1
All sizes are in inches
* Safety for ads that bleed: Keep all live matter (text, 
logos, images, etc.) 3/8 inch from trim. 	

Ads close 
September

30th

R E S O U R C E  G U I D E



6 5 T H  A N N I V E R S A R Y  I S S U E

The industry’s slow recovery hasn’t dampened its spirits. In fact, in the last 5 years -- since FCW 
celebrated its 60th Anniversary -- we’ve witnessed the floor covering industry transform.

Intensive capital investments, acquisitions, increased capacity and expansions across virtually 
every aspect of the business have been made in anticipation of a return to sustained growth.

These last 5 years have set the industry on a profitable path for years to come -- the industry is 
back and committed to the future!

In our 65th Anniversary Issue, we salute the spirit that continues to drive FCW and the floor 
covering industry.

 

CELEBRATING FLOORING’S FUTURE
   INVESTMENTS & INNOVATIONS  
transform the industry

NEW PRODUCTS 
change the conversation

SMART PROGRAMS 
engage & inspire

HOT HEADLINES  
rewrite the story

MILESTONES & MEMORIES 
celebrate success

FCW’s 65th Aniversary Issue



C U S T O M  C O N T E N T

10th
Celebrating Our

4 MAY 23, 2016    |    FLOOR COVERING WEEKLY

A D V E R T I S I N G

One of Mannington’s core values 
is to control its own destiny and that 
has been central to its commitment to 
domestic manufacturing. “When you 
manufacture for your domestic mar-
kets in the U.S. and U.K., you are con-
trolling your own destiny. Managing 
supply chains, and managing quality 
when it’s a third party, sounds good 
on paper but you really only control it 
when you own it,” Campbell said. 

While the company manufactures 
multiple products here, its LVT pres-
ence has been the most dramatically 
changed. Initially, LVT product was 
brought in from China. But as it saw 
the category poised for continued 

While the company has experienced 
rapid growth and an ever-expand-
ing footprint, it has also successfully 
maintained its core culture.

“That is my responsibility,” said 
Keith Campbell, chairman. “That is 
what makes us unique. Indeed, every-
one gets it that Mannington is differ-

ent for a reason and that’s because we 
believe in that set of values that has 
been passed down for generations.”

Mannington’s mission statement is 
“to be the best people to do business 
with in the flooring industry.” 

Campbell explained, “Most compa-
nies have in their mission something 

[Salem, N.J.] Despite its humble 
beginnings, Mannington has become 
a manufacturing powerhouse with 
its home base still in Salem, N.J. and 
operations now worldwide — growing 
exponentially over the last century. 

“100 years ago, the old plant was 
two buildings on 20 acres. It was 
very small, less than 60 people were 
working at the plant. Today, the Sa-
lem site is in excess of 500 acres. A 
good bit of that is wetlands. Today 
we are 2,500 people with 12 locations 
across North America and the U.K.,” 
explained Keith Campbell, chairman 
and fourth generation of Campbell 
family leadership. 

By Amy Rush-Imber

Core values drive US footprint growth

Defining Moments
Keith Campbell tells the story of a conversation that he once had with his father, 
the late Johnny Campbell, which sets the tone for the company’s culture and its 
determination to create manufacturing jobs here in the U.S.

“In the early 1980s, there was a recession and we had a reduction in workforce 
here in Salem. When you are in a town like Salem, a town of 6,000 people, when 
you have a layoff, everyone feels it. You don’t need to put it in the paper,” Campbell 
relayed. “We were over at the house for dinner and my father said, ‘You know what 
the definition of a job is? A job is dignity.’ That’s the best definition I’ve heard. When 
you give someone a job, you give them dignity, a roof over their heads, a future for 
their family. When it’s taken away, you take away dignity. In some cases you have to 
move them but I’m always proud of the fact that there are almost 2,500 associates 
at Mannington. I’m proud of them. And I’m proud of that.”

Mannington’s newly expanded LVT plant in Madison, Ga.

growth, it purchased Amtico.
“We went on to make a deep and 

long investment there — $65 million,” 
said Campbell. “Through that, we 
increased in Madison, Ga. 400 man-
ufacturing jobs. What it has meant is 
that we have control over quality, pro-
cess, and we can offer better service to 
our customers.”

Right now, about 70 percent of resi-
dential LVT and 100 percent of com-
mercial LVT is made in the U.S. “I’m 
hoping by the end of year, it’s closer to 90 
percent for residential,” said Campbell.

In 2011, Mannington created a video 
called “Let’s Make Some Noise” to tout 
its growing commitment to U.S. man-

ufacturing. “People are being enticed 
by what’s going on in the Far East so 
we wanted to emphasize the fact that 
U.S. manufacturing is important not 
just for the economy but for the work-
ers. We are committed to it and, inter-
estingly, that domestically-produced 
commitment is the same in Europe 
with the U.K. operations servicing that 
market,” he said.

about increasing shareholder invest-
ment or something related to the fi-
nances. Ours has nothing to do with 
numbers but how we treat ourselves 
and our customers. Shareholder value 
comes with it but what really matters 
is how we conduct ourselves.”

Success, he said, comes from the 

product, being competitive and service, 
but, he added, “Floor covering is a re-
lationship business — both residential 
and commercial businesses are about 
relationships. It amazes me that our 
values are so embedded. As I go from 
plant to plant, our values are the same 
in Salem, in California, in Georgia.”

J.B. Campbell emigrated to the U.S. from Scotland where he had worked in a linoleum plant. When he arrived here, he 
worked for a number of different flooring companies, including one whose owners asked him to burn down the facility 
(for the insurance payment.) J.B. didn’t do that, rather he went to the authorities and the owners went to trial. Afterwards, 
the judge approached J.B. and asked him to buy the company. This led to the Campbell’s becoming owners of a flooring 
manufacturing company, on Dec. 28, 1915, and signaled the beginning of what would become a 100 year legacy of not just 
U.S. growth but in a set of values, including doing the right thing and controlling your own destiny.

By Amy Rush-Imber

COMPANY CULTURE FUELS EXPANSION

Keith Campbell

fcw052316.indd   4 5/18/16   4:50 PM

Elevate the Conversation and engage your customers in 
ways that go beyond product.

Let our expert editorial team craft your message in a 
way that is more than just another sales pitch.

 
We are storytellers
Let us tell yours!

CONTENT SPONSORSHIP MESSAGING IS:

•	 Editorally strong and on brand
•	 Created completely in our "voice"
•	 Reader focused
•	 Crafted in a way to fit most clients budgets
•	 Presented and sold in a way that excites and 

surpasses clients expectations

Custom  
Content 
Offerings



Vegas Bound

Pack your bags and stay tuned to FCW1.com for 

everything you need to know for Surfaces 2017. 

From product to events, trends and a little bit of 

fun, FCW1.com will cover it all and plug you in to 

what's happening on the show floor. Don’t miss 

a day of FCW’s Vegas Bound beginning Jan. 9 

through Jan. 20. 

A sneak peek at what FCW1.com will deliver:

Product Guide to Surfaces: 5 LVT Trends You Don’t Want to Miss; Carpet’s Fashion & Function’s 5; 
plus, Laminate, Sheet Vinyl, Laminate, Tile & Stone and hardwood too!

Surfaces Overview: An interview with Informa.

This day at Surfaces: See & read about the excitement and buzz on the show floor as it’s 
happening!

Show Floor Surprises: A look at top exhibitors on the floor and what their message to show goers 
is all about this year.

10 Things Not to Miss: Style & Design for the future

For the Fun of It: Find out where to have coffee, where people like to go to meet & greet after 
show hours and more fun from Las Vegas.

Making a list, checking it twice: What leading dealers say they are hoping to find on this year’s 
show floor.

Technology takes a stand: The latest gadgets & gizmos to help the sale.

G U I D E  T O  T H E  S H O W

Sponsorship includes

•	 Up to Six brands. 
•	 100% share of voice of subsite.
•	 All ads will run in fair rotation within subsite.
•	 Ad size for each brand: 1 - leaderboard - 728 X 90; 1 - Medium Rectangle - 300 X250
•	 Ad Materials - Due Jan 2, 2017



A W A R D S

REGISTER YOUR PRODUCT TO BE FEATURED AT THE  
FLOOR COVERING WEEKLY BOOTH  

DURING THE INTERNATIONAL SURFACES SHOW. 

Now in its 21st year, Dealers’ Choice is the industry’s most prestigious product and merchandising 
awards program. It’s also the most meaningful — last year, nearly 1,600 retailers came to the FCW 
booth during Surfaces to cast their vote for the best new products.   
BEST PRODUCT AWARDS WILL INCLUDE THE FOLLOWING CATEGORIES: 

•	 Laminate
•	 Resilient Sheet Vinyl
•	 LVT
•	 Hardwood
•	 Carpet
•	 Ceramic Tile
•	 Merchandising
•	 Flooring Related

Includes trims, moldings, grouts, adhesives and installation tools.

•	 WPC
•	 Technology

Includes software, apps and visualizers.

 
Put your product on a pedestal 

Dealers’ Choice gives your product market exposure beyond the 
contest putting your entered product in front of your customer time 
and time again.  
 
Entries include:
• Prominent feature in FCW’s Surfaces Issue
• A video display at FCW's Surfaces booth and featured on FCW1.com
• A special edition email blast delivered to all Surfaces attendees
• Ribbons/danglers to identify your entered product at your booth 

COST: $500 per entry 
Entries will be accepted beginning Oct. 1st, 2017.



A W A R D S

Recognize  |  Promote   |  Honor

Floor Covering Weekly will begin accepting 
entries for GreenStep 2017 in December 
2016. Look for details online at  
floorcoveringweekly.com/greenstep

E N V I R O N M E N T A L  A W A R D S  P R O G R A M

GreenStep
OUR GREENSTEP ENVIRONMENTAL AWRADS PROGRAM RECOGNIZES, PROMOTES AND HONORS 

ORGANIZATIONS AND INDIVIDUALS IN THE FLOORING INDUSTRY FOR THEIR STEWARDSHIP, 
INITIATIVES AND ACCOMPLISHMENTS IN THE AREA OF ENVIRONMENTAL SUSTAINABILITY. 

NOMINATE YOUR COMPANY OR PRODUCT IN ONE OF OUR FOUR AWARD CATEGORIES  
(TWO AWARD LEVELS PER CATEGORY)

• Pinnacle - Leader of the year

• Product

• Process

• Promotion

ENTRY INCLUDES 
• Editorial opportunities with Floor Covering Weekly throughout the year featured in print, digital and on 

social media platforms. 

 

COST: $400 per entry



Classified ads - Print/Digital
MINIMUM CHARGE: $50 
$20 per insertion for custom border
$30 per insertion for logo art
$50 per insertion for red border

C L A S S I F I E D S / M A R K E T P L A C E

For a price quote contact:
fcwservices@hearst.com

MARKETPLACE ADS

Classifieds/Marketplace

ADS ARE PAYABLE IN ADVANCE.
Major credit cards are accepted.
MasterCard, VISA, American Express
The publisher reserves the right to adjust ad copy without notice to conform to Federal regulations.

Size Price Width X Hieght

1/32 pg $265.00 2 X 1.25

1/16 pg $425.00 2 X 2.5

1/12 pg $600.00 2 X 3.75

1/8 pg horz. $785.00 4 X 2.5

1/8 pg vert. $785.00 2 X 5

3/16 pg $1,200.00 6 X 2.5

1/4 pg $1,400.00 4 X 5

SUBMITTING ADS  
Please visit fcw1.com or email bmolnar@hearst.
com to submit your classified ad. Market Place 
ad requirements: All files must be saved as an 
.EPS, .TIFF, .JPEG or .PDF format. Final resolution 
should be 300 DPI.

Individuals seeking employment only: “Position 
Wanted” ads up to eight lines are published at no 
charge as an industry service for a maximum of 
three weeks (add $10 for box number).

CLASSIFIED ADS
Size Price per line
Headlines $18

All cap text $18

Text $17



R E A D E R S H I P  P R O F I L EReader Profile

2016 Floor Covering Weekly Reader Profile Survey, base = 231 respondents answering the question.
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Reader Response To Floor Covering Weekly 
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2016 Floor Covering Weekly Reader Profile Survey, base = 231 respondents answering the question.



C O N T E N T  M I XContent Mix

0%	
   10%	
   20%	
   30%	
   40%	
   50%	
   60%	
   70%	
   80%	
   90%	
  100%	
  

Na/onal	
  Floor	
  Trends	
  

Floor	
  Focus	
  

Floor	
  Covering	
  News	
  

FCW/Floor	
  Covering	
  Weekly	
  

1%	
  

8%	
  

13%	
  

78%	
  

Publication With Most Current Product Information 

2016 Floor Covering Weekly Reader Profile Survey, base = 231 respondents answering the question.
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R E A D E R S H I P  S T U D Y

 
 

 
 

 
 

2016 Floor Covering Weekly Reader Profile Survey, base = 215 respondents answering the question.    

 
Most Meaningful News and Information 
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